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Benefits
 Marketing Materials

e Educational Workshops
e Advertising




boAdkd




1/ Chesishing Cheese

St sk 15 ND0sE. Detrp Merr,
o W w Dt ST SRS D
T T

Mark wouwr Galpmary. or MaSom
st Dty 3 Domae . ot 00
ObECE BN 1% Ko S
P e R b T Tt

S B0 Vaaby F T DT i
e L
TR a3 e vy of et -
Foom e b pegpen jark - nd i
R Dy 1 Ot INneon
e B (S Farmrs goat rhevsa
s B I, S Y e
Duy G Ao TG OO T
et prar T Hse 0N pradlect 8
Apllatie o ppeeal ey png
et auranty Srougton D KL

SoeC ST T Mlieonsd (M

¥ bW e 2005

WIS SOy S P Catered
o . T Momcar st e B3 Joudurty
vy besem ratarmd o Tog Tt

WIS e ERCTE 1o b P
O Bl S PTIRORORS I PO R

2/ Maesa on the Laese
i Mo [ el g ProsduTs G
SPCE WDy il T e O e
TR WSS peSOgee SRurE Tt B
e Momcse Cooed Bamer i B Howse
Clartswili: snd Ccriston Tors G,
e i O e Oy T
SO WROCNSE PO P e EIOMS
Thet SR i e s (Ot Dy
B e st Mooma e
Ot SrBed md: Dret ChD
Peoper st Bowrbom Siragt griling
SmeCh wACE B et . e

T Bhcstmat T L St LI Eogan s
SR T rdl Lkt ey
e R L b T

3/ Haw Boes Yaur
Garden Sraw?

I Tt e Tt § ks g
T LT TR O M Soutt SO et
o B el on Of Dl g
Sarowr [k

T Doscd. oty gEedeegTy N ety

Mo, Gt Gl

i et ]

SAfptoun ouriand :apie Of D
OOLS P T RO TS g b S0kl

SNy M WOTTHE 1 SEILEE B g0
CrrOe TroughoR” e Southeesl

4/ The Eridle and Grosm

ot eI, of S (T et
Ul N T mosetatns of vt
Tt o B ranch Be Sevierviie

Ihogm e Ssteg SIr e 1
el e e LT O PO e
e aring el remees

D ongiad ETOY CEMEONES BT
ity -Coru L3 Ep it OF "0
oo oo e aend gooe] walse o
et momey.” oyt Don Com, e meerall
BN e B iwiden Crmon. [ow
P s b

T s Smarten IS adly, D
SN AT DY, e SOt
R ey mumber OF Juesti T e
formad or wicemal TGS e D JT
e O i e Ay Only win
om P most e InTmate: Frpa o
wechTing I B ranedes " o

WS e R TR R e
o ok elormal o,

! A Stately Site
Sciool oy e Oul. But iearing
e DR 0 T TER R Sy
iy W e SR

TSI, ww IR O M L
o Ty PG ADom e, Ko
g Ty I 20res 36 well a4 VTS,
FEOGUEY €t ke ey e
SR T e TG EERLETy
S et G el e o
Tomnemzans: History bof 00K SInstTes

it B2 8 perTL TP
! el T oAt

e T




TheyTe All
-Vac 1! Grown Up
¥ | FAMILY PLANS ALLOW LASY
THANLTRoN TROE PARINTE
| peoeosone HOML T0 COULEGE, CARLDR

5

Lt

v e
T ek L LRI L TR B o
TCANESSEE STATE FAIR o A . W Rk Ry | b e
" . v 5 i S . e e el EPT . " -
ey o
-
= -
P f—
T . T R S ]

SRl R

il e, P TE R L

By i et R P b e

5 . G TR ST g P s e
= P S—— —— b e
in B eRrnasm
e TTE B Py
gl P ek
o EEe e e RS R sabarr

CEriwwy pee s e g owe i

B i e i VY M

R ——
Fuue@s Cin lerl embow foraee F

o g (e A = gL R T
T —— < rrass Care

e Wil W< el ' i Srg R e T R R O

BEi nE Fanagn iy i s e T R T R 1|
NP e— b s i R R
T Ty p—— . Vo B T W P

rg TP pred o rw

TR FEL L PR EEET ] EEpS

v kg Pre by pom
Sor e o o o Parromrs s
0 vl pais) i NE e i

(W T P T —




Terwessee Fowrmv Fresiv

How many customers would you estimate have come to you
from Tennessee Farm Fresh?

e We saw about a 50% increase in customers and/or calls.
e At least 200.
e Hard to tell. Our sells are up. We like increased sales.

What amount gross income over the past 12 months can you
attribute to the Tennessee Farm Fresh program?

o ?7?7?.??-5$5000.00




Terwnessee Fowrm Fresiv

Since we became members almost two years ago our customer base has really grown. In
2008 our customers increased by about ten times and this year (2009) it has grown even
more even though it was a bad production year for us. We have had calls from all over the
state(TN), from Mississippi, from Alabama, and even one call from Indiana. Most had seen
one of the ads (newspaper, TV, etc.) and then found us on the website. The article in the
Farm Bureau magazine didn't hurt either! Most of our customers came from within 30 miles
away (locals folks) but we had a half dozen or so customers that came from 100 to over 150
miles away this year. So you can see that the TN Farm Fresh program has been a real blessing
to us, getting our name and what we produce out to the public. We have also enjoyed the
seminars that TN Farm Fresh has sponsered to help us become better producers and
marketers.

"Tennessee Farm Fresh helped to put our apple orchard on the map!...but that is not
all...besides helping folks identify our location, Tennesee Farm Fresh meetings and ideas
inspired us to be the very best we could be. 2009 was the first year we sold out of
EVERYTHING...a great problem to have! Thank you Tennessee Farm Fresh!”



